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many research papers in the journals of national and international repute.

About the Book

Fmancial services are the fastest growing with a significant potential of growth in emerging
countries. The book is a comprehensive guide for students of financial services. It covers latest
updates, providing a wide range of global practices, case studies, and well developed
pedagogpcal features. Financial services markets play a main and a prominent role in
mobilisation of savings from all quarters of economy for useful inputs and for necessary
formulation, implementation of various policies. This will facilitate liquidity management in
consonance with the macro-economic environment of policy ohjectives. Regulators like
SEBL, RBI and the Government of India monitor for the suitable sustained economic growth
in the economy. [n this context financial sector reforms like globalisation, liberalisation and
deregulation coupled with the technological advancement called integrated financial cum
technological innovation and creativity will usher in economic growth in the extended
economies of the world. This book is meant for students of economics, commerce, banking
and management.
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Digital Marketing

About the Author

Dr. Somprasad Rajaram Kenjale M.Com, M.Phil., Ph.D. He is a
Principal Mugutrao Sahebrao Kakade College Someshwarnagar
Tal. Baramati, Dist. Pune, Maharashtra (India). He has a brilliant
academic career with extensive research, professional experience
and post-graduate teaching experience in Management &
Commerce. Many research projects have been successfully
supervised by him. He has attended and presented research papers at
various State, National and International seminars. He has published
many research papers in the journals of national and international repute.

About the Book

Digital Marketing is the promoting of brands using the Internet, mobile and other interactive
channels. Digital Marketing is the practice of promoting products and services using digital
distribution channels to reach consumers in a timely, relevant, personal and cost-effective
manner. Digital marketing activities are search engine optimization (SEQ), search engine
marketing (SEM), content marketing, influencer marketing, content automation, campaign
marketing, and e-commerce marketing, social media marketing, social media optimization, e-
mail direct marketing, display advertising, e-books, optical disks and games, and any other
form of digital media. Internet marketing, also referred to as i-marketing, web-marketing,
online-marketing, Search Engine Marketing (SEM) or e-Marketing, is the marketing of
products or services over the Internet. The Internet has brought media to a global audience.
The interactive nature of Internet marketing in terms of providing instant response and
eliciting responses, 15 a unique quality of the medium. Online marketing is a form of
marketing that uses different forms of internet marketing such as pay-per-click, search engine
optimization campaigns, e-mail marketing campaigns and banner advertising. Many small
businesses advertise the traditional way, but are looking to expand and explore online
marketing. Online marketing is different from traditional marketing because you have the
gulmti-.a] to reach people globally. This book serves as a one-stop guide for managers who may
eel the need for getting acquainted with all the nuances of online marketing practices, and be
iuju;mndahuut the issues concerning these practices.
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Introduction to GST

GOODS AND SERVICES TAX

Goods and Services Tax (GST) refers to the single unified tax
created by amalgamating a large number of Central and State
taxes presently applicable in India.

The 101st constitution Amendment Act of September 2016
made in this regard, inserted a definition of GST in Article 366
of the constitution by inserting a sub-clause 12A. As per that, GST
means any tax on supply of goods, or services, Or both, except
taxes on supply of the alcoholic liquor for human consumption.
And here, services are defined to mean anything other than goods.

GST is a single tax on the supply of goods and services, right
from the manufacturer to the consumer. Credits of input taxes
paid at each stage will be available in the subsequent stage of value

addition, which makes GST essentially a tax only on value addition
at each stage.

The final consumer will thus bear only the GST charged by
the last dealer in the supply chain, with set-off benefits at all the
previous stages (set-off means making good the payments on

account of prior-stage taxes for the transactions across the entire
value chain).

In other words, it follows a multi-stage collection mechanism.
In this, tax is collected at every stage and the credit of tax paid

at the previous stage is available as a set off at the next stage of
transaction.



GST Impact on Education Sector

About the Author

Dr. Somprasad Rajaram Kenjale M.A., M.Phil., Ph.D. He is a
Principal Mugutrao Sahebrao Kakade College Someshwamagar
Tal. Baramati. Dist. Pune, Maharashtra (India). He has a brilhant
academic career with extensive research, professional experience
and post-graduate teaching experience in Management &
Commerce. Many research projects have been successfully
supervised by him. He has attended and presented n:_*.in:arr:h papers
at various State, National and International seminars. He has
published many research papers in the journals of national and

interational repute.

About the Book

Education is one of the major sector for any economy. The education of country’s youth will
decide how the economy of that country will flourish. Education promotes understanding,
vision. creativity and productivity of people which helps in advancement of a country. In
India, education is provided both by public as well as private sectors. Indian government's
foremost priority is to provide low cost education to one and all. That's why education sector
enjoy lots of tax exemption as they are not taxed or comes in negative list. The most important
thing is that educational services and services related to the education or higher education
provided to the students is covered under the Goods and Services Tax (GST) exempt list. The
educational institutions that have been granted the exemption from GST are pre-schools and
higher secondary educational institutes — both private and Government. GST will impact on
each and every industry & business in India. In Education and Training Industry, India holds
an important place in the global education industry. The country has more than 1.4 millon
schools with over 227 million students enrolled and more than 36,000 higher education
institutes. India has one of the largest higher education systems in the world. However, there is
still a lot of potential for further development in the education systemindia has become the
second largest market for e-leaming afier the US. Services related to education, provided by
any educational institution to its students, faculty and staff like transportation, catenng, mid
day meals, admissions, cxaminations, housekeeping elc. have been exempted under GST. The
educational institutions that have been granted the exemption from GST are pre-schools and
higher secondary educational institutes both private and Gowvt.
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Abstract

Various  schemes and programs for agriculivral
develapment as well as farmer welfare are implemented in the stare
through the Department of Agriculture. The government wants to
double the income of farmers by the year 2022, The campaizn
"ddvanced Agriculture - Prosperous Farmers” is being implemenied
for this prrpose. Modern agricultural technology will be imparted 1o
the farmers through the Advanced Agriculture - Prosperous
Farmers Campaign. Under the “Advanced Farming - Prosperous
Farmers™ campaign, "Growing the acival productivite of major
crops and the genetic vield ,rm.rmm'n.’ of these crops by reducing the
difference and getting more income than the amount of agriculiural
loans taken by farmers, and participating in crop insurance scheme,
Protecting farmers from crop damage due to natural calamities ™
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Abstraed:
Ja tedday s dyanmic era of fecheolopy ord science.

fearming-evaltion amd resesrch Vartows Toaching-Jearmng iechrodagies plaps very
Aoar of ghe Phigher educd
ecir oy tuhar affiar arf farand it

sfcwan fuwlig oy Eperal (R Rural

cucartion car be mar by ser axtole from fechmology 1 fersts af teaciing-
cowclil role fo aitke Feachig:

. secinil
learming process casy and worth inforesting o msherstandling fiowr dREIGNS CEPCCTIRL

profecsinnnl cefheariorad foeiinion appdand vaeies Foarchumpa foarmirg forlmloghee i

firwvdtsd b A
swas il mEraRy By VARG FOSONS, Covid=19

Frndfasd frar theeanafiass, vitlontes somd conpuieiidic m ot e [k 0¥t e e F

Fusbunp is sild dcprived and for apvay frowm all teie Benigits am viering

prnifensic niake 5 megcksary for cducational tastitutcs mad governme i ik bl it
RIS umr_ﬁ'ﬂl'ﬂliﬂl L

This rercarch paper focss on how anline education and hechmlagcs reliniced with the same are both effe
aar i Mlpher evfianion af el fedia

Keywonds: Ouline leaching-lraring. Huiral bufia, Freluradog

ealucalion syslent. As per TATA inist report, less 3% pass

Introduction: out engimeering students are ready 1o wosk an foor other

Education is the hean and hackbose of Indian eamany

Good and gaality
cilucatoon 1o 2l sechions af e soqsty 13 the first amsl

952, students still meed practical training and additional
cmatsas o eet the job requirements of conpanies. Other
fields like Medical, Comimerce, Management and skill-
hased ediseation fiekls are facing sante problenis.

After Cavid-19 pandenec, Indiam oducation  systan

[osemost condison of seononnc ol social developeizin
of every notion. Now 3 days we are vedy near o achicie
tlse target of liseracy. Bul thers is vast difference between
literagy =il guality sdwcation. Chsality educatin ieiplies
quality an fermas ol teaching-leaming-evaluation &

pescarcli il apication af e aams 1 ma FoquiEsmens

reaclizd 31 the bostam of warsencss. Lockdown shists the
dopss of schools, collepes, Univessities and lesinuhes
Thare v no mirasimenme availably with naml schools,
collepes and educational instioees 1o provide oaling of

ol fisddoy s v aniie coaporale okl
alipgsial e binn ja ruma] stake. Denng o Likniliy hejiher

il nslay Pnba s lagpal bohend such  [egcs ol
devidopment ol fils o mect the quality onitena of
bipemativne eiluatinnal standands ped many mare, Koeg
ol e clcalives] inslinutos i i wiarld meakeng of tisp 100
irlifiatinies atid universitics., Even prenser mststutions bhe
s & 1117 are alsa out of gircle of guality stde and
asitpint. Statisties and reports seleased by government sael
i lasd 0 years are ol safisfactory aml Tocus om worien

sitimtan of Indian educxtion sysiem from K.G. o NG

Luck of practical amd scientafic appeoach in edwcation

syslem is the main and foremost obstacle for lodaan

Anekant Institute of Management Stdics, Darumnati

edugation in rural Imdin, rescancher realize thal dightal
education or oalme educbon could nom contnbule much

more fn lcaching-leaming process and studemis are pot
willizg 10 pooweth i b el as 3 part of regular reschimg.

S, rescanchior fcwiad on czuses beliml Gailure of Jdigital
it wnliise eduzation bebween $lakes i raral India,

[Mrjectives:
Ve knew and usdersiond about the camscs of Milure of

ondime gdigeainon
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